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Nexus Direct moved its headquarters from the Virginia Beach
Oceanfront into the World Trade Center in downtown Norfolk in
May, because it wanted to feel more like part of a community.

The international, direct-response marketing agency had been
located in Virginia Beach since its inception in 2004 but decided to
relocate to Norfolk for a more central location in a larger office
space. Nexus Direct also cited downtown Norfolk's sense of community engagement as a reason to move.

In that spirit of community, Nexus Direct used local "celebrity" guests to judge its fourth annual Grilled
Cheese Cook-off, which took place Aug. 14.

This is the first time the company used outside judges for the event. The judges included Dina Taylor, co-
owner of the Grilled Cheese Bistro in downtown Norfolk, where the winning sandwich will be featured as a
special; Mary Miller, president and CEO of the Downtown Norfolk Council; and Deborah Stearns, senior
vice president of Jones Lang LaSalle.

In addition to a year's worth of bragging rights and a week on the bistro's menu, this year's winner, Jeannie
Escobar, was awarded a cheese crown and an American Express gift card.

"The enthusiasm of the associates with Nexus Direct was definitely contagious," Stearns said. "Each of the
'chefs' created a fabulous sandwich, which made judging a real challenge."

Last year's winner, CC Corpuz, has driven all the way from Nexus Direct's Washington, D.C., office to
participate in the cook-off ths past two years.

Employees were given $25 to purchase ingredients for their grilled cheese creations, which were not only
made for the judges, but for the entire office. Tomato soup was served as an accompaniment.

Participants were allowed to use the cooking medium of their choice such as a toaster item, a George
Foreman grill or a griddle.

The judges chose a winner based on the following criteria: appearance, creativity, cheesiness and overall
taste.

Escobar won with the Cheesy Guido, which will be featured at the bistro as a special the week of Aug. 31.
The Cheesy Guido features sliced Italian bread, picante provolone cheese, mozzarella cheese, Genoa
salami, pepperoni, black olive tapenade and mayonnaise.

The People's Choice winner, chosen by Nexus employees, was Corpuz, who was awarded the
"bedazzled" spatula and an American Express gift card.
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