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"Free Home for Good Ideas" reads a sign hanging on the exterior
windows of 433 Granby St. in downtown Norfolk. The space,
formerly home to Bobbie B's Deli, is now owned by Grow, the digital
agency that resides three doors down at 427 Granby St.

The 433 Granby interior was completely gutted earlier this year
and now bears no resemblance to the sandwich shop of its former
life. The cinderblock and brick walls look rustic, yet the space is
somehow charming.

Grow, an innovative digital agency that works with brands such as Google, HBO, FedEx, Wendy's,
Starbucks and Toyota, is led by Drew Ungvarsky, its CEO and executive creative director.

Although it represents major, national brands, Grow made a promise a number of years ago to always
keep its roots local.

In 2010, Grow restored its space at 427 in the nearly century-old building, adding modern functionalities
that can equip a digital agency, yet kept the original brick, giving the office space a modern industrial feel.

Now that Grow has its hands on 433 Granby, the company says it's excited for what the space will
become. Tuesday, Grow will announce the long-term plans for the space at 433 Granby, which Ungvarsky
says will be activated through a program in partnership with the Downtown Norfolk Council.

But for now, 433 will be used to house good ideas - for free. So what does that mean exactly?

"We've been informally offering the space to friends in town since the beginning of the year, starting with a
group art show produced by Alchemy NFK to celebrate the opening of a Virginia Stage Company
production in January," Ungvarsky said.

Grow made some small improvements to the space before launching a more formal pop-up initiative in
mid-April.

Since then, 433 has hosted pop-up art shows, photo shoots, band rehearsals and business off-sites.

And like the sign says, it's all free.

"Hosting pop-ups in the short term creates a great way for people to test out their business ideas and
activate downtown in new ways," Ungvarsky said.

Ungvarsky, who serves on the board of the Downtown Norfolk Council, said the idea to host pop-up shops
was a continuation of the work Grow does to inspire and stimulate the city - particularly its entrepreneurial
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and creative talent.

In the weeks ahead, 433 will become home to sunrise yoga classes, $10 portraits by photographer Echard
Wheeler, a fashion show and terrarium-making classes (think plants inside of sealable glass containers).

As its sign suggests, Grow expects "Good ideas. Responsible People. Short timeframes." That means
using the space for unique ideas that will make the neighborhood a better place.

Because Grow wants everyone to have a chance to shine a light on their talent or unique offerings, it asks
for short timeframes, spanning anywhere from a few hours to a few days.

Ungvarsky says the company already has received more than 30 applicants in the few weeks that the
program has been announced.

So far, he says the events have been successful, and he's heard positive feedback on the program
throughout and even outside the region.

"The best part is seeing the ideas come to life," Ungvarsky said. "We've simply given people a blank
canvas and a can't-miss opportunity, and the community is doing the exciting part."
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