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  Using modern technology and software, David Nygaard's new design concept will allow 

customers to see a 3-D printed model of their ring within 90 minutes. (Amy Poulter/Southside 
Daily) 



   
  Starting from a design on a napkin to software on a computer, David Nygaard can show a 

customer exactly what their ring will look like before its made. (Amy Poulter/Southside Daily) 
 

 

 
  David Nygaard, owner of Nygaard Fine Jewelers, is opening an office in a shared-space location 



where his family business began nearly 40 years ago. (Amy Poulter/Southside Daily)  

 
VIRGINIA BEACH – Almost 40 years ago, the first jewelry store owned and 
operated by the Nygaard family opened in downtown Norfolk. 
A humble beginning, the store was called Sandy’s Touch of Gold at Waterside, 
and it’s where David Nygaard, now the owner of David Nygaard Custom 
Jewelers, learned everything he knows about jewelry from his mother, Sandy. 
 
The operation has survived myriad obstacles – expansions, 
bankruptcies, closings and major life changes. 
 
But four decades later, Nygaard is returning to where it all began – downtown 
Norfolk – with a new concept designed to hook a demographic that has resisted 
traditional business models. 
 
Starting in December, those in search of one-of-a-kind rings will be able to 
design exactly what they want using a technology that few are using – and get a 
3-D printed model of their creation before they hit the cash register. 
Using modern technology and software, Nygaard’s new concept will cut down 
on production time and costs, too. 
 
“The design is spot on and you can participate in it, beginning to end,” Nygaard 
said. “They can put it on their finger before it’s even made.” 
 
Located in the Percolator co-working space at 259 Granby St., Nygaard’s 
appointment-only shop will be in a shared-space office. He said he thinks the 
environment will only make the business more attractive to the younger 
demographic. 
 
The idea started when Nygaard brainstormed on how to diversify his jewelry 
offerings as the retail climate changed. In years passed, Nygaard said shoppers 
were happy to pick out expensive rings from behind the glass countertop cases. 
 
Jewelers previously purchased as many as 1,000 of the same ring and sold 
them in their store as is. Now, he said, most customers want their own unique 
item. 
“Customers, and millennials, especially, don’t want one of 1,000 rings,” Nygaard 
said. “They want their own ring.” 
 
After a customer works with the software to design their ideal piece, Nygaard 
can then print a plastic version of the customer’s design. Nygaard said he can 
even place a stone in the design to make sure the customers are getting exactly 
what they want. 
 
But the best part, Nygaard says, is that it takes less than 90 minutes to print a 



customer’s design. 
 
“There’s a gym next door and restaurants downstairs,” Nygaard said. “So while 
they wait for their design to print, they can take a yoga class or grab a bite to 
eat.” 
Customers wanting to redesign or repurpose existing jewelry will benefit from 
the technology, too. Nygaard said he can use the same process to reshape 
older rings and family heirlooms. 
 
Shoppers looking for a more traditional experience will still be able to visit the 
flagship store at Hilltop, he said, “for now.” 
 
“This is my passion project, designing pieces for customers,” Nygaard said. “If 
this works out, I want it to be the center of my business.” 
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